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Press Release (Total 2 pages)
For Immediate Release
Hong Kong Red Cross “Pass-it-On Campaign 2019” Kicks Off in November
Calling Upon Magical Pâtissiers to Deliver Warmly Baked “Love & Care” 
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(Hong Kong, 11 October, 2019) The Hong Kong Red Cross (HKRC) annual charity sale program “Pass-it-On Campaign”, which is stepping into its 17th year, will be launched in November this year and will last for two-and-a-half-month. Succeeding the theme of “Love & Found” together with its Chief Ambassador, Mr. Alex Fong, the Campaign aims to spread the message of “love and care” to every corner of our city through a series of events.
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This year, Chief Ambassador Mr. Alex Fong and the Campaign icon “Reddie Bear” will be disguised as magical pâtissiers of “Reddie Bear Love Pastry Academy”. Public are also invited to join the campaign as magical pâtissiers and prepare “love pastries” on the 23 and 30 November, 2019. Then participants will bring freshly baked love pastries to elderly care centers, sharing the warm sweets embodying “love and care” with the elderly. Participants can also take part in a series of interactive activities like games and performances, spending a joyous afternoon with the elderly.
The public can also render support to the HKRC through a cash donation and the charity sale to empower its humanitarian works to help more people in need. The two charity sale items available this year are Reddie Bear “Bake with Love” Cutlery Set and Reddie Bear “Love to Share” Bottle, both are functional and lovely. A Gifted Bear Program which one can purchase and re-gift Reddie Bear “Love to Share” Bottle to the underprivileged population via the HKRC network is also available. Both Reddie Bear items are available at the outreach counters, as well as the following websites, rcshop.redcross.org.hk, www.boutir.com, www.esdlife.com or www.tvmall.com. In addition, Reddie Bear “Bake with Love” Cutlery Set is also available at selected PARKnSHOP, FUSION, TASTE, INTERNATIONAL, food le parc, GOURMET, GREAT FOOD HALL, SU-PA-DE-PA, Watsons and FORTRESS.
About the Hong Kong Red Cross
Please visit www.redcross.org.hk for details.
About “Pass-it-On Campaign”
Aiming to raise funds in support of the humanitarian work of the Hong Kong Red Cross and to promote the “Share and Care” spirit amongst people, the HKRC has been organizing the Pass-it-On Campaign since 2003. The charity campaign has become one of the HKRC’s key annual fundraising events. It encourages people to care not only for their families and friends, 
but also for those close and afar who are less fortunate and in need. It emphasizes the power of joining hands, that when we all put ourselves together, an enormous loving power can be accumulated to help those who are in need. It is a fundraising campaign that relies on this “pass-it-on effect” amongst people to spread the “share and care” spirit.
Campaign Enquiries
Hotline:   +852 2802 0016                              Website:  pio.redcross.org.hk
Email:      pass-it-on@redcross.org.hk            Facebook: www.facebook.com/hkrcpion
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